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Contrasting interpretations of the concept of “interaction” re: people, environment, objects, and cosmos
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What interacts in this view are sentient 
beings, who are able to make sense of 
the world. The focus here is on making 
sense, adding meaning, then project-
ing it into the world. What a person 
says and does is important.

This is a spiritual approach, focused 
on the human spirit/soul and its 

relationship to the cosmos, cosmos 
being an orderly whole and bigger 

order. We cannot know what the core 
of this large system is.This interpreta-
tion is about participation, with people 

becoming part of the environment.

What is interacting here are people 
and their environment. Environment, 
according to Dewey, isn't just our 
surroundings, it is physical and social, 
natural and cultural.There is a “doing 
and undergoing”, an exchange of 
energy and ideas in forming “an 
experience”. 

Reality is the entities around us. What 
interacts in this view are bodies in 
motion. Interface is how these bodies 
relate to other bodies: they only send 
signals back and forth. Emotions, 
values, and beliefs are minimized.

Each interpretation of interaction is really a different interpretation of reality. 
Each yields a different answer for the question "What is Real?" 



Designed by  Uday Gajendar   |  01/10/10
version 1 o The 4 Liberal Arts in Design

What are the themes of the four arts and how related to interaction / communication design?
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Demonstration
Proof
Plot

Connection of things in a product
that leads to some consequence.

Feels natural, fully formed, whole, 
achieves closure, flow of experience,

transparent, seamless, integrated.

No assumption that speaker and audience 
share the same schema/mindset/views, etc.

Speaker Audience

Speech	
 (product)

Negotiation between the speaker's 
intent and the adequate solution 

for the audience.

Ethos: character of the speaker, the implied voice
Logos: knowledge of the subject, stucture of product
Pathos: understanding the audience, implied audience

Argument

Signs

Things Thought

Message

Deep assumption that audience and speaker
are combined into one, and share the same

sign/coding scheme, mindset, etc.

Based on Weaver's model of encoding/decoding messages

Truth

Dialogue

Speaker Speaker

Sophistry
manipulation, 

deception, power, 
control thru ends/means

when moral aspect removed

art of persuasion

construction of meaning

process of communication
that seeks the truth



Designed by  Uday Gajendar   |  01/10/10
version 1 o Elements of a Product

Common elements of any product, at a highly conceptual, abstract level of analysis.
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How are the elements of shaping an argument connected to the elements of a product?
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